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WHAT IS LINKEDIN?

LinkedIn is the world's largest professional network. Having a LinkedIn profile is considered a basic professional
requirement in most fields. Utilize LinkedIn to establish your professional identity online, build your professional
network, discover internship and job opportunities, and get the latest news and insights in your field.

WHY SHOULD YOU UTILIZE LINKEDIN?

e LinkedIn has over 830 million members worldwide.

e There are over 55 million companies listed on LinkedIn.

e 49% of LinkedIn users earn $75,000 or more per year.

e LinkedIn has helped 4 million people get jobs through its "Jobs for You" feature.

e There are over 14 million open jobs on LinkedIn.

o 97% of HR and staffing professionals use LinkedIn in their recruiting efforts.

e Candidates with a comprehensive LinkedIn profile have a 71% higher chance of getting a job interview.

e The largest age group on LinkedIn is 25-34 years old, making up 60.1% of its user base. (This is significant
because this is typically the age group of hiring managers who will be looking for your LinkedIn profile when you
apply to jobs!)

Source: https://www.linkedin.com/pulse/50-linkedin-statistics-every-professional-should-ti9ue/

HOW TO BUILD A GREAT STUDENT PROFILE

CLAIM YOUR UNIQUE LINKEDIN URL
e LinkedIn will automatically create your URL and it will include a bunch of random numbers and letters. You can
change it to a unique (and more concise) LinkedIn URL that can be included on your resume:
o For example: “www.linkedin.com/in/johnsmith1283764273846" could be updated to
“www.linkedin.com/in/johnsmith-1"

e How to claim your unique URL
o Login to LinkedIn
o Go to your profile
o Click on the pen symbol next to “Public profile & URL”
o Click on the pen symbol next to “Edit your custom URL”

REQUIRED SECTIONS

1. Photo:

a. Itdoesn’t NEED to be a professional headshot (however NJCU often offers free professional headshots
for students!). You can use a smartphone camera in front of a plain background or outside in front of
some greenery. Wear a neutral shirt, do your hair nice, and don’t forget to smile!

b. If hiring managers go to your profile and do not see a photo, they will most likely move on to the next
candidate (do you let social media accounts without profile photos follow you?)

2. Headline:

a. Tells people what you're excited about now and the cool things you want to do in the future.

b. Your headline is a short, memorable professional slogan. For example, “Economics Major and Aspiring
Financial Analyst.” Check out the profiles of students and recent alumni you admire for ideas.


https://www.linkedin.com/pulse/50-linkedin-statistics-every-professional-should-ti9ue/

c. Avoid cringe clichés such as “code ninja” or an “SEO guru.” Also avoid overused buzzwords like

” u

“strategic,” “creative,” and “responsible.” They’re on the list of the most overused (and meaningless) on

LinkedIn profiles.
3. Summary:
a. Your elevator pitch: describes what motivates you, what you're skilled at, and what's next.
b. This section is the main place for you to stand out and adds a ‘story’ element to your experience and
your aspirations.
c. It should be about a paragraph—be concise and confident about your qualifications and goals. Include
relevant work and extracurriculars.
4. Experience:
a. List the internships and jobs you held, even if they were part-time, and a brief description of what you
were responsible for and what you accomplished.
b. You can choose to make it either more or less detailed than your resume.
c. If you’ve held more than one job somewhere (including a promotion), list all of them with dates so that
people can see you progressed and took on more responsibility.
d. Don’t have a lot of work experience? No problem! See below for the recommended sections and how
you can still build a great profile.
5. Education:
a. Starting with college, Include all your schools, major(s) and minor(s), courses, and study abroad or
summer programs.
b. Do notinclude anything prior to college such as high school or high school programs.
c. Don’t be shy — LinkedlIn is an appropriate place to show off your GPA (if above 3.3), test scores, and
honors or awards.

RECOMMENDED SECTIONS
6. Organizations:
a. Include any clubs or organizations you joined at NJCU.
b. Be sure to describe what you did with each organization.
7. Volunteer Experience:

a. Employers often see volunteer experience as just as valuable as paid work.

b. 41% of LinkedIn recruiters say they consider volunteer experience on par with full-time paid work
experience. 20% of hiring managers in the U.S. say they’ve hired someone because of volunteer
experience.

8. Skills & Expertise:
a. Add at least 5 key skills - and then your connections can endorse you for the things you're best at.
9. Honors & Awards:
a. If you earned an award in or out of school, don't be shy. Let the world know about it!
b. Include scholarships, Dean’s List, Honor Societies, etc.
10. Courses:
a. Include the courses most relevant to the type of career you are seeking.
11. Projects:

a. Whether you led a team assignment in school or built an app on your own, talk about what you did and

how you did it.


http://business.financialpost.com/2015/01/21/whats-in-an-adjective-linkedins-10-most-overused-buzzwords/?__lsa=b896-55d4

12. Recommendations:
a. Ask managers, professors, or classmates who've worked with you closely to write a recommendation.
This gives extra credibility to your strengths and skills.

SHARE YOUR WORK

You can also add actual examples of your writing, design work, or other accomplishments on your profile, where you can
share rich media or documents. What better way to sell your skills than to show employers exactly what you can
produce? Examples include published work, blog posts, GitHub, research projects, etc.

Sample Student Profile
See pages 1-3 for information about each numbered section

@ Organizations

or people, jobs, companies, and more. Berkeley A Capella
Lead Singer
March 2012 - Present
Dav|d Xlao Schedule and perform at events for one of Berkeley's oldest a cappella groups, including last year's Cal-
. .. . . Stanford game.
Econ Major and Aspiring Financial Analyst
San Francisco Bay Area | Financial Services
Berkeley Ventures & Volunteer Experience & Causes

University of California, Berkeley

Big Buddy

Skyline High School

September 2012 - May 2013 (9 months) | Education
153

nnections Mentored an Oakland high school student through the college application process, helping him get into
his dream school.

Improve your profile Edit Profile ~

@ www.linkedin.com/im/davidxiao/ M Contact Info

_ A Skills & Expertise
Background 8

Most endorsed for...
E Summary E Economics Iie &MS-&E ;". 1.&.’)
I'm a senior at Berkeley, starting to look for roles in the financial industry. As an economics major, I'm

@ sertoes depemamEe e
1 1 possibl o et wic e it e th s B NG (@ 0w oiioorce %ﬁﬂ&ﬁ ’ 3.‘1!
As such, I've taken lots of microeconomics coursework and have interned with a local venture capital m Merhur Cooee 4 X'ER!"!“EM ﬁ

firm. And now I'd like to put that experience to good use, analyzing tomorrow's up-and-coming m Management ’e a‘u’n im.‘i

companies.

N
Honors & Awards

Experience The Achievement Award Program
UC Berkeley
Venture Capital Internship BERKELEY VENTURES Four-year scholarship awarded to community-minded students with a proven track record of academic
Berkeley Ventures sucoess.
May 2013 — September 2013 (5 months) | Berkeley, CA
Conducted research on 20 startup companies and presented my findings to the fund's board, leading to a E Courses
new $1.5 million investment.

University of California, Berkeley
* Microeconomic Theory (Econ 101A
INTRODUCTION . i y ics (182)

TO VENTURE + Public Economics (230A

[LT“] Projects

A | gave to my based on
what | leamned at Berkeley Ventures Venture Capital Financing in India
May 2013

For our interational Monetary Economics course, Paul and | decided to study the emerging venture

CAPITAL

X capital industry in India. By looking at data from the World Bank, we were able to understand the
& Education challenges and opportunities facing this nascent sector. And we loped a series of
for ing these chal which we delit to our profi in a final term paper.

§ team members

David Xiao Paul Smith
Econ Major and Aspiring Financial Anal... Student at UC Berkeley

University of California, Berkeley
Economics, B.A.
2010 - 2014 (expected)

Recommendations Recelved (2) ~

Venture Capital Internship
Berkeley Ventures

. Tim Lee
v Partner
David spent the summer with us at Berkeley Ventures and made an immediate impact.

He showed us a brand new technique for firm analysis that he had just learned in school and

Source: students.linkedin.com came through with recommendations that opened our eyes to a unique set of opportunities.

We don't normally hire undergrads as interns but after working with David, we will again! 3

November 13, 2013, Tim managed



HOW TO USE LINKEDIN

Build Your Brand
e Follow public figures, companies, and organizations relevant to your career field.
e Ask former supervisors, professors, and colleagues to write you a recommendation.
e Post, like, share, and tag — always keeping it professional and relevant.
o Itis beneficial to be active on LinkedIn, but you don’t have to constantly post or react to posts if that’s
not authentic to who you are.

Grow Your Network
e Connect with professionals you meet (at a career fair, networking event, at your internships, etc.) in a timely
manner—within 24 hours of meeting.
e To see if you can connect an individual who works at a company you’re interested in working at:
Go to the company LinkedIn page
Click on People
Go to “Where they studied” and if you see New Jersey City University, click on it!
Scroll down to “People You May Know”
Send a message to the individual who studied at New Jersey City University (or who has any other

O O O O

connection with you)
o Be sure to see section below on “Sending Invitations to Connect on LinkedIn” to help craft your
message.
e Remember: No one is actively looking for you—YOU need to seek out connections to advance your career!

Become Knowledgeable About the Industry
e Join Groups:
o Groups you join appear at the bottom of your profile. Joining some shows that you want to engage in
professional communities and learn the lingo. Start with your university and industry groups.
e Follow Companies and Organizations to become knowledgeable of industry news and trends
e Follow influencers who provide advice for career success

JOB SEARCHING ON LINKEDIN

To search for jobs:
1. Click the Jobs icon at the top of your LinkedIln homepage.

2. Click into the Search bar on the top of the page and search by keywords, title, skill, or a company name.
o You can also select from the job roles suggested by LinkedIn based on your qualification and experience.
Please make sure that you’ve updated your LinkedIn profile with your experience, education, and other
information.
o You'll be directed to the search results page where you’ll see a list of job postings that suit your job role
and location preference.
3. Use the filters options at the top of the search results page to filter the results.

Note: Once you’ve applied all the filters, you can switch on the Set Alert toggle and set job alerts.
4. Click the job posting to view the job description and apply for the job if the job suits your requirement.

Note: There are two types of job postings on LinkedIn:
e Easy Apply: This allows you to apply for the job on Linkedin.

e Apply: You'll be redirected to the company or third-party website where you can apply for the job externally.
Source: LinkedIn Help



SENDING INVITATIONS TO CONNECT ON LINKEDIN
Tips:

e Always customize your invitation (DO NOT just use “I'd like to add you to my professional network on LinkedIn.”)

e Components of the Invitation to Connect:
How you know them, know about them, or found them

o Identify commonalities
o Tell who you are and why you’d like to connect
o Be warm and polite

EXAMPLES OF CUSTOMIZED INVITATIONS
You can use these examples for inspiration but make sure write your own!

To an Industry Professional:

Hi Mr. Johnson,

It was a pleasure to listen to you speak at the Amazon Careers Webinar yesterday. | really enjoyed hearing more about
Amazon’s Leadership Principles and how they are incorporated within the STEP Internship. | would very much appreciate

connecting and possibly speaking about how | could add value to this internship program.

Best,
John Smith

To an NJCU Alumni:

Hi Rachel,

| see that you’ve graduated from NJCU, and | look forward to graduating from NJCU too in a couple years as I'm a [your
major] student in my 3rd year. I’'m really impressed with your work and accomplishments and would very much like to

learn more about your career path. | hope you’ll consider connecting.

Best,
John Smith

To an NJCU Alumni who works at a Company you would like to work for:

Hi Maria,

My name is John, and | am a Junior Computer Science major at New Jersey City University. | saw that you graduated
from NJCU, and it was awesome to see that work at Amazon as a Software Engineer! | plan on applying to the Software
Development Summer Internship Program at Amazon and | was wondering if you would have some time for a brief call

to discuss your journey landing a position at Amazon?

Thank you!
John Smith
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https://www.mtu.edu/career/students/networking/linkedin/linkedin-invitation-examples-march-2016.pdf

students.linkedin.com

https://www.linkedin.com/help/linkedin/answer/a511260#:~:text=To%20search%20for%20jobs%3A,0n%20your%20qua
lification%20and%20experience.
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